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With the support of Marsh Inc. and Delta Air Lines, the American Geographical Society (AGS) has been making a concentrated effort this year to acquaint a number of corporate leaders with AGS and to increase their understanding and appreciation of the field of geography.

At a dinner at the American Museum of Natural History on March 31st in New York and at a second dinner at the Atlanta History Museum on May 25th, several record-setters were invited to sign AGS’s “Fliers’ & Explorers’ Globe.” The guests invited to the events and attracted by the celebrity globe-signers were executives from companies with which Marsh or Delta do business.  Between the two events, roughly two dozen companies were represented. 

Once there, the guests viewed a short video presentation about AGS and heard a carefully structured talk by AGS President Jerome Dobson about the importance of geographical information and analysis to their businesses, the overall economy, and sound decision making in any sector. His presentation was illustrated with footage provided by ESRI.

AGS will maintain contact with the business leaders who attended the events.     

Each year the AGS Council visits one or more institutions where geography is practiced as an integral part of major missions directly affecting science and society.  This year’s visits, on June 4th, were to the National Geospatial-Intelligence Agency in Bethesda, MD and the America On Line campus in Virginia, where the group also conversed at length with the president of MapQuest (now part of AOL), Robert Binfield.  These annual encounters, begun in 1984, result at least in an exchange of information and occasionally in cooperation on projects of mutual interest.

Starting roughly six months ago, AGS has been sending to an email list of newspapers around the country op-ed page articles by geographers on topics of current interest.  We were not aware of success at first, but within the past month three of the articles have been printed by at least as many newspapers, which contacted us.  We cannot be sure how many others may have also been printed, since the newspapers do not have to notify us if they choose to run the piece.  Each writer is identified as a geographer.  The articles, however, are about issues in the news; they are not about the field of geography itself.  The approach of this program has been to demonstrate the value of a geographical approach to the analysis of current events rather than to argue for it.

We understand that the reader produced by NCGE, based on selected articles from FOCUS on Geography, and designed for use in Advanced Placement courses in Human Geography is almost ready for publication.  NCGE carried an announcement about the book in the June issue of Perspective.
AGS’s educational travel program is starting to regain ground modestly, despite the currently serious condition of the travel industry.  In light of those problems, any growth is an accomplishment.  The hallmark of the program is the fact that the lecturers on AGS trips are geographers.  
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